THE MEHARIN EDIT / SELECTED WORK / 2026

A MARKETING PORTFOLIO WITH A PERSONAL POINT OF VIEW

Hi! I'm Meharin.

Thoughtful ideas.
Content that feels human.

I'm an MSc International Marketing graduate with
Distinction, bringing together hands-on UK marketing
experience, fashion social content and a love of a well-
considered visual idea.

® | ooking for an in-house graduate or Marketing Assistant role.

meharin.onty@gmail.com m Linkedin ~

ENFIELD, NORTH LONDON

A curious mind. A creative eye. A practical approach.

Distinction 796.5K views Fresh ideas
MSc International Marketing Two featured Anzara TikToks Independent creative concepts
PAGE 02 /| REAL-WORLD WORK PAGE 03 / REAL-WORLD WORK
° ' °
Nasima's Childcare Anzara
A clearer digital front door. Bringing collections to the feed.
PAGE 04 / INDEPENDENT CONCEPT PAGE 05 / INDEPENDENT CONCEPT
Flora Boden
An idea with a natural flow. Let the product idea bloom.

PAGE 06 / UNIVERSITY PROJECT

The Cheeky Panda

Making a big message feel approachable.
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o1 Real-world work Marketing internship

NASIMA'S CHILDCARE / LOCAL SERVICES / CHILDCARE

A clearer digital front door.

April 2025 - April 2026

Supporting a local childcare business with parent-friendly social content, Meta advertising and
practical website updates.

* nasimaschildcare co.uk / selected website excerpts

Clear information for local parents

I offer 15 and 30 hours of free, funded childcare for eligible 9 month-old
infants, and two, three and four year old children. | do not charge
anything extra towards food, nappies and other expenses. However, there

is a £7 per hour surplus for any extra hours in addition to the free, funded RSy
v
hours. Funded hours can be used for either all term time, or stretched WA b
throughout the year. / A
pA e ||
9
NASIMA'S
APLACE THEY WILL LOVE CHILDCARE
A SAFE SPACE TO PLAY AND GROW

The business's social identity,
Smecscscscsss included as project context.

Selected live website excerpts: useful information and a view of the play environment.

The brief My contribution What this shows

Help a small Enfield childcare ¢ Created and managed Facebook Practical marketing support
business present its services content and designed posts in across more than one channel:
clearly to local parents. The Canva. adapting a message for social,

content needed to feel reassuring,
easy to understand and
consistent with the information on
its website.

keeping information current and
paying attention to the detail that
helps a parent take the next step.

¢ Ran Meta Facebook Ads
Manager campaigns aimed at
local parents.

¢ Updated website HTML content
and imagery through GitHub,
including funded-childcare
information.

< Auseful lesson

Clarity is part of the creative work. For a service like childcare, helpful information and a reassuring tone matter as much as an
attractive post.

Canva Meta Ads Manager HTML content GitHub

View the website »  View the Facebook page »
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https://nasimaschildcare.co.uk/
https://www.facebook.com/p/Nasimas-Childcare-Enfield-61580039511738/

02 Real-world work Social content and live presenting

ANZARA / FASHION / SOCIAL MEDIA

Bringing collections to the feed.

January 2022 - December 2023

Fashion content and live presenting for a clothing brand, with work across TikTok, Instagram, Facebook
and YouTube.

542.6K views 253.9K views

Garment detail / Ready-saree collection / Garment detail / Gharara collection / TikTok /

TikTok / March 2023 April 2023

Watch the saree video ~ Watch the gharara video ~
The context My contribution What this shows
Collection content had to make ¢ Created fashion content and Confidence communicating a
the clothing feel engaging beyond short-form videos for the product's appeal, familiarity with
a still product image. Short-form brand's social channels. platform-specific content and

experience working as part of a
brand's wider production effort.

formats and livestreams
offered different ways to show
the garments and connect
with viewers.

¢ Hosted livestreams and
presented collections to an
online audience.

¢ Worked with formats including
Reels, Stories, TikToks, YouTube
videos and Facebook video.

<+ Contentin context

Created with Anzara's wider team; my contribution was content creation and presenting. Public TikTok view counts checked on 9
October 2026. The figures refer to these two videos, not an average across all my work.

CapCut InShot TikTok Instagram Facebook YouTube

View Anzara on Instagram »  Visit Anzara ~
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https://www.tiktok.com/@anzara.official/video/7211155694119111937
https://www.tiktok.com/@anzara.official/video/7220067355550846210
https://www.instagram.com/anzara.official/
https://www.anzara.com/

03 Independent concept Self-initiated / not commissioned

FLORA / BEAUTY / SOCIAL CREATIVE

An idea with a natural flow.

Canva concept / portfolio refinement

A flowing-hair visual that turns a simple seasonal message into a recognisable beauty concept.

Let your
summer style
flow

FLPRA

Hair & beauty salon

An independent Canva concept, with the headline refined for this portfolio.

The creative challenge The idea How I'd develop it

Give a local beauty business a The hair becomes a waterfall: a Pair the awareness post with a

simple, distinctive seasonal social visual metaphor for movement service-led Story and a clear

post. | wanted the image and the and flow. A restrained navy- booking link. | would test the

words to work together rather and-white palette keeps the message against a treatment-led

than compete for attention. silhouette and brand name easy version and compare booking-link
to recognise. clicks, not just likes.

<« From concept to next step

The original Canva idea is mine. This portfolio version refines the headline to 'Let your summer style flow'. The suggested rollout
and measurement are proposals, not delivered campaign results.

Canva Concept development Social copy Visual hierarchy
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04 Independent concept Self-initiated / not commissioned

BODEN / FASHION / SEASONAL CREATIVE

Let the product idea bloom.

Original Canva concept

A dress silhouette grows from a flower, connecting a summer message to the product category in

one glance.
Let your style
h [J
this summer
An independent summer concept exploring the connection between flowers, dresses
and seasonal style.
The creative challenge The idea How I'd develop it
Create a memorable seasonal The flower and dress share one Extend the concept into a
fashion post without relying on a silhouette, giving 'bloom’ a visual product-led carousel using
busy layout. The idea needed to meaning. Green, white space approved collection photography,
communicate summer and and a short headline make the ending with a 'Shop summer
clothing immediately. concept feel fresh and easy dresses' call to action. | would

to scan. compare product-page clicks and
saves across the creative versions.

< Clear project status

This is a self-initiated creative exercise, not work commissioned, approved or published by Boden. The proposed extension is a
next-step idea, not a campaign result.

Canva Visual storytelling Seasonal messaging Social copy
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05 University project

Academic concept / not commissioned

THE CHEEKY PANDA / CONSUMER GOODS / BRAND COMMUNICATIONS

Making a big message
feel approachable.

University brand PR exercise

A two-sided brochure concept exploring how a playful brand voice can make an environmental
message more engaging for a Gen Z audience.
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Brochure front: a campaign hook, a brand message and an invitation to

act.

View the front artwork ~

The brief

Create a university brand PR
concept for The Cheeky Panda,
balancing an environmental theme
with the brand's playful
personality and a young audience.

<+ An academic concept

the loss of biodivers

WHY DOES IT MATTER?
From rising temperatures to
ity,

WHAT YOU CAN DO WHAT WERE DOING

THE IMPORTANCE OF
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Brochure reverse: three clear message sections, cropped for the portfolio.

View the reverse artwork »

My contribution

Created the brochure concept in
Canva, combining panda
illustrations, bold green-and-
orange sections, explanatory
copy and calls to action across
two sides.

What this shows

Thinking beyond a single social
post: organising a longer message,
adapting brand tone and building
a visual sequence from an opening
idea to a reader action.

This university exercise was not commissioned or approved by The Cheeky Panda. The draft copy is illustrative, not a statement
of verified environmental performance; its claims would need checking before a real campaign.

Canva Brand tone Message hierarchy
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https://meharinonty.co.uk/assets/images/cheeky-panda-front.webp
https://meharinonty.co.uk/assets/images/cheeky-panda-reverse.webp

THE PERSON BEHIND THE EDIT

Creative by instinct.
Thoughtful in practice.

| enjoy finding the small connection that makes a
message click: a flower becoming a dress, a helpful
answer for a parent, or a product brought to life

on camera.

A MARKETING FOUNDATION

MSc International Marketing

London South Bank University
Distinction / awarded August 2026

» 87% in Social Media Marketing and Digital PR.

» Selected as a student ambassador for the Chartered
Institute of Marketing during my MSc.

» Study included Brand Management and Cross Cultural
Consumer Behaviour.

BBA Marketing
BRAC University
Completed 2023

» Study included Advertising, Basic Marketing Research and
Consumer Behaviour.

Additional learning

Google courses via Coursera: Foundations of Digital Marketing
and E-commerce; Attract and Engage Customers with
Digital Marketing.

Let's make something
useful.

If your team is looking for a curious marketing graduate with a
creative eye, I'd love to hear from you.

My experience spans fashion social content and a UK
marketing internship. I'm now looking to bring that mix
of creativity, communication and practical follow-
through to an in-house marketing team.

WHAT | CAN BRING TO A TEAM

Content and creative

Canva CapCut InShot Short-form video

Social content

Campaign support
Meta Ads Manager Facebook page management

Website content updates Microsoft 365

Languages
English, Bengali and Hindi

Graduate marketing / Marketing Assistant / paid
marketing internships

meharin.onty@gmail.com ~

E Linkedin ~

Brand names and original brand assets belong to their respective owners. Independent and academic concepts are clearly labelled and do not imply a client

relationship or endorsement.
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